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The Game & Comic Industry Database

Overview

The Game & Comic Industry Database (GCI-DB) provides a centralized, standardized
platform for managing and distributing product data across the game and comic industry.

For manufacturers and publishers, GCI-DB serves as a direct channel to ensure product
information is accurate, complete, and consistently represented across retailers,
distributors, and POS systems.

The Industry Challenge

Product data is a critical component of product visibility and sales performance. However,
across the industry:

¢ Productinformation is distributed across multiple channels

Data formats and identifiers vary between distributors and systems

Updates are not consistently reflected across all endpoints
e Retailers often receive incomplete or delayed product details

As a result, product listings may be inconsistent, delayed, or lacking key information that
supports customer discovery and purchasing decisions.

The GCI-DB Approach

GCI-DB provides a centralized data infrastructure that allows manufacturers and
publishers to manage their product information at the source.

Rather than distributing product data independently to multiple endpoints, manufacturers
participate in a single, authoritative dataset that is propagated across the industry.



This approach ensures:

Consistency across all channels
Faster distribution of product updates

Improved product visibility at retail

Manufacturer / Publisher Direct Participation

Participation in the GCI-DB is straightforward and free.

Manufacturers and publishers are able to:

Create a free account

Claim their existing product catalog within the database
Maintain and update product information directly

Add new products as they are released

Ensure that updates are distributed across connected systems

Data can be managed through system tools or CSV upload/download processes,
depending on internal workflows.

Manufacturer / Publisher Data Submission Options

The GCI-DB is designed to be flexible enough to suit any workflow.

Manufacturers and publishers may use these alternate methods to submit data:

Add data@gci-db.com to the product data communications already sent to
distributors and consolidators; or

Provide data@gci-db.com a dedicated account or authorized access to locations
where product data is already maintained (publisher portal, website, FTP site, cloud
storage platform, etc.)

This allows the GCI-DB to synchronize information using existing workflows while
minimizing duplicate effort.



Game Manufacturer Code (GCI-GMC)
The GCI-GMC provides a standardized identifier system for manufacturer SKUs.
This structure supports:

e« Consistent product identification across distributors and retailers

e Reliable product matching across systems

e Long-term stability of product data

The system is actively maintained to ensure accuracy and ongoing relevance.

Product Data Control and Accuracy

GCI-DB enables manufacturers to maintain control over how their products are
represented in the market.

This includes:
e Titles and descriptions
e Images and visual assets
e Product specifications and attributes
e Pricing (SRP) and logistical details

Whether data is supplied through existing communications, retrieved from publisher-
managed resources, or maintained directly within the platform, manufacturers/publishers
ensure that accurate and up-to-date product information is distributed efficiently
throughout the industry.

Improved Product Visibility
High-quality product data directly supports product visibility and sales performance.
With GCI-DB:

¢ Products are available to retailers more quickly

e Listings include complete and structured information

¢ Ecommerce platforms can better surface products to customers



This improves:
e Product discovery
e Customer understanding

e Conversion rates

Integration with Distributors and Retailers

GCI-DB distributes product data across:
e Distributors (via APl or CSV delivery)
e Retailers (via subscriptions and data access tools)
e POS systems (via licensing and integration)

This ensures that a single product dataset reaches all major points of use within the
industry.

Inventory Visibility (Optional)

Through distributor integration, GCI-DB can provide aggregated visibility into product
availability across distributor networks.

This supports:
¢ Production planning
e Inventory forecasting
¢ More informed distribution strategies

Sensitive data is protected through access controls.

Ongoing Data Distribution
Once product data is maintained within GCI-DB:
¢ Updates are processed continuously
e New products are distributed as they are added

o Changes are reflected across all connected systems



This reduces the need for repeated manual distribution and follow-up.

Participation Structure
Manufacturer participation is free.

This will incentivize continuous improvement of the data set

Strategic Value

Participation in GCI-DB provides manufacturers and publishers with:

1. Centralized Data Control

Maintain a single, authoritative product catalog.

2. Consistent Market Representation

Ensure products appear accurately across all retail and distribution channels.
3. Faster Time to Market

Reduce delays in product availability and listing.

4. Reduced Data Management Overhead

Eliminate the need to distribute and maintain data across multiple independent systems.
5. Improved Sales Support

Enable retailers with better product information, supporting stronger performance at the
point of sale.

Future Development

GCI-DB is expanding to support additional operational tools, including the Central
Ordering System (GCI-COS).

This system will:
e Align retailer demand with distributor inventory
e Improve ordering efficiency

e Provide additional insights into product movement



Manufacturers participating in GCI-DB will benefit from increased visibility into how
products move through the supply chain.

Conclusion

Product data plays a central role in how products are discovered, evaluated, and sold
within the game and comic industry.

GCI-DB provides a structured, centralized system that allows manufacturers and
publishers to manage that data effectively and distribute it efficiently across the market.

Next Steps

We welcome the opportunity to discuss participation, onboarding, and data integration in
more detail.



